Subject: Paid Traffic for Strangers & Friends
In the past few days, you’ve learned why most people fail with paid traffic, the importance of keeping the right mindset when buying traffic, and about the three different types of traffic you can buy.
Today, you’re going to learn about buying paid traffic in the strangers and friends groups, and how to best use these two types of traffic.
Strangers, as we talked about yesterday, are people who have never heard of you and don’t trust you yet. They aren’t likely to buy anything until they get to know you a little, so you’ll want to use this type of traffic to promote free offers (such as the lead magnet you give away to gain subscribers) or just to get traffic to your blog or fans on your fan page.
On Facebook, you target strangers through interests. You’ll want to bid a few cents over what the ad manager suggests—about 5 or 6 cents per click over. This will get you the most traffic at the best price, but you probably won’t end up paying this much.
Once you obtain the traffic, you can help them start getting to know you, and eventually you can turn them into buyers—hopefully repeat buyers. But in order to do that, you need to give them free content for a while first.
Once they have sampled some of your free content, they become friends. Friends are people who have begun to trust you, and are willing to purchase something. They may not be ready to risk a lot of money yet, so it’s a good idea to market low value products to them for a while. Eventually they may become fans, which will allow you to market the big-ticket products, but for now you should stick with promoting very high quality products that cost less.
The best way to get strangers to turn into friends is to keep offering them plenty of value. This will quickly help them believe you’re an expert in your field, and will show them you have the knowledge and desire to actually help them. The more value you provide for free, the easier it will be to turn those strangers into friends.
Once they have turned into friends, you can still use paid traffic to market to them. Remember, just because they’re a member of your fan page on Facebook or they’re on your list doesn’t necessarily mean they will receive your messages. Using paid traffic to market to them will give you a better chance for your message to be seen.
You can use a custom audience on Facebook to market to those people. You can either upload your email list or market to fans of your page (or both) to reach people who may not have seen your message otherwise.
Our next lesson is the fifth one in the series. In it, you will learn how to turn friends into fans, and the best ways to market to those people once they have become fans.
Look for it soon! 

