Subject: The Paid Traffic Mindset
Welcome to part two in our seven part series on how to spend as little as just ten dollars per day on paid traffic to successfully build a profitable business. Today we are going to take a look at mindset.
Please don’t shrug this off like it’s some voodoo mumbo jumbo. Mindset is actually one of the most critical elements of success with paid traffic, and I’ll explain why.

One of the biggest reasons people aren’t successful with paid traffic is because they have the wrong mindset going in. They concentrate purely on immediate profits, and they spend a fortune on traffic only to make little or no money, and then that traffic is lost forever. They must then pay again to acquire more traffic.
If you want to be successful with paid traffic, it’s critical to change that mindset. Paid traffic is not about immediate profits. It’s about building a long-term business of leads you can market to again and again without having to pay more. Once you’ve built that resource with paid traffic, you’ll have a constant source of traffic you can market to without spending another dime on customer acquisition.
So the mindset you need to keep is not that you’re paying for traffic to send to a paid offer, but to build a long-term business, an email list, that will make you profit for years to come. When you do this, you stop freaking out when you don’t make a return on your investment immediately, and you’re able to see the big picture.
Fine, so you spent $50 in the last 5 days and you haven’t made a dime in profit. No problem! You’ll make that profit back over time, not right away. And that’s okay. Maybe you got 25 new email subscribers in those 5 days, and those are 25 more people who may end up buying dozens of products from you over the coming years!

It really is incredibly important to keep that mindset. You’re not worried about today’s profit. You’re worried about overall profit, which will come down the road. And because you’re not worried about immediate profits, you can spend just a few bucks a day to build it. You’re not going to be losing $100 a day because you’re so worried about turning that $100 into $200 by next week. 
Our next lesson is going to cover another important aspect of paid traffic, which is knowing the three main types of paid traffic, and how to use each one most effectively. You’ll learn why it’s so important to separate the three types of traffic, and what each type is most useful for.
See you for the next lesson very soon, so be sure to keep an eye on your inbox!

